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⮚Enhancing Human Intuition with AI in Coaching

⮚Harnessing AI for Uncovering Behavioral Patterns

⮚Merging AI with Human Instinct in Coaching 

⮚Establishing Trust and Confidentiality in 

AI-Integrated Coaching



People talking about AI

People using AI

People applying it to their business or roles

People conducting their business or roles better and faster 

Poll – Where do you fall 

in the circle?



Enhancing Human Intuition with AI in Coaching



⮚AI and human intuition: A complementary duo in coaching

⮚Exploring the synergy between data-driven insights and 

intuitive understanding

Complementary Roles



⮚Harnessing AI for informed, data-driven decision-making 

in coaching

⮚Preserving the human touch in an AI-assisted coaching 

model

Data Driven Decisions



⮚AI-facilitated adaptive learning for enhanced client 

engagement

⮚Continuous improvement in coaching strategies through 

AI insights

Adaptive Learning



⮚Balancing AI integration with ethical coaching 

practices

⮚Navigating ethical dilemmas in 

AI-human collaborative coaching

⮚Strategies for ethical balance in 

AI-enhanced coaching

Ethical Balance



⮚Ensuring a client-centric approach in AI-integrated 

coaching

⮚Aligning AI tools with client needs and goals

Client Centric Approach



Which area of AI application do you feel most positively about 

integrating into your coaching practice?

⮚ Informed Decisions: AI helps in making more informed coaching 

decisions.

⮚Adaptive Techniques: AI improves coaching by adapting to each 

client's learning pace.

⮚Ethical Practices: AI maintains strong ethical standards in 

coaching.

Poll: AI Complementing Intuition in Coaching



Harnessing AI for Uncovering 
Behavioral Patterns



⮚Advanced AI algorithms for subtle behavior recognition

⮚Enhancing human observational skills through AI 

assistance

⮚Analysis of client interactions and behavior

Identification



⮚Depth of AI analysis in interpreting complex behavioral 

data

⮚ Insightful interpretations aiding in more nuanced coaching

Analysis



⮚Evaluative metrics for AI effectiveness in behavioral 

pattern detection

⮚Assessing the positive impact on coaching outcomes

⮚Continuous improvement strategies for AI integration in 

coaching

Evaluation



⮚Ethical guidelines for data privacy in AI-based behavior 

analysis

⮚Maintaining the integrity of the coaching relationship 

amidst AI integration

Ethical Considerations 













Role of Communication and 
Strength Finders in 

Fostering Individual Growth 
and Team Building  



⮚How can AI identify subtle shifts in a client’s behavior that might be missed 

during traditional coaching methods?

⮚ In what ways can AI contribute to predicting future behaviors or challenges of 

clients based on past patterns?

⮚What tools can AI provide to assist coaches in understanding the root causes of a 

client's recurring behaviors?

⮚How might AI be used to customize coaching strategies based on identified 

behavioral patterns?

⮚ Can AI assist in setting measurable targets for behavioral changes, and how?

Breakout Rooms (8 minutes)
 – Please pick one question for discussion



Practical Techniques for AI 
with Human Instinct in 

Coaching



⮚AI-facilitated insights during coaching sessions

⮚Enabling a more dynamic in-session response to client 

needs

Practical Techniques for Merging 
AI with Human Instinct in Coaching



⮚Designing customized AI tools aligned with personal 

coaching styles

⮚Meeting unique client needs through AI-human 

collaborative tools

Customized AI Tools



⮚Establishing robust feedback loops for continuous AI and 

human learning.

⮚Enhancing AI systems with human feedback for better 

client engagement.

Feedback Loop



⮚Setting clear, measurable outcomes for evaluating AI-

human integrated coaching

⮚Assessing the effectiveness and impact on client 

transformation

Measurable Outcomes



One Practical Application: Building 
Websites that Connect with Your 

Audience



Practical Application

Problem Principle Process Protocol Prompt

Our website 
doesn’t 
generate leads 
because it 
doesn’t 
provide a 
compelling 
message



Messaging that doesn’t 
resonate/persuade

Problem Principle Process Protocol Prompt

Our website 
doesn’t 
generate 
connections 
with visitors 
because it 
doesn’t 
provide a 
compelling 
message



The SB7 Framework

Problem Principle Process Protocol Prompt

Our website 
doesn’t 
generate leads 
because it 
doesn’t 
provide a 
compelling 
message



1. A Character

The story starts with the customer as the hero, 
not your brand.



2. Has a Problem

You must identify the challenges or problems 
that your customers are facing. These can be 
external, internal, or philosophical.



3. Meets a Guide

You position yourself as a guide, not the hero, 
with empathy and authority.



4. Who gives them a plan

You provide provides the customers (heroes) with 
a clear plan to help them overcome their 
challenges.



5. That calls them to 
action 
You encourage the hero to take action, which is 
critical for the hero to overcome their problem.



6. That helps them avoid 
failure 
You make clear what stakes involved and that  
could happen if the hero doesn’t take action (i.e., 
the potential for failure or negative outcomes.)



7. And ends in success
Finally, the story ends with a vision of what 
success looks like for the hero, thanks to your 
help.



Takes too long, costs too much

Problem Principle Process Protocol Prompt

Our website 
doesn’t 
generate leads 
because it 
doesn’t 
provide a 
compelling 
message



These can take several hours to produce 
but once done…

Problem Principle Process Protocol Prompt

Our website 
doesn’t 
generate leads 
because it 
doesn’t 
provide a 
compelling 
message



Copy & paste in less than a minute

Problem Principle Process Protocol Prompt

Our website 
doesn’t 
generate leads 
because it 
doesn’t 
provide a 
compelling 
message



StoryBrand Protocol



ChatGPT Output from the protocol



/Stroybrand Prompt



/Website Prompt



A Website That Connects

Problem Principle Process Protocol Prompt

Our website 
doesn’t 
generate leads 
because it 
doesn’t 
provide a 
compelling 
message



⮚How might AI tools assist in personalizing coaching approaches for different 
clients, based on their unique backgrounds and objectives?

⮚What are the innovative ways ChatGPT can be incorporated into coaching 
sessions to enhance client engagement and interaction?

⮚How can AI be leveraged for efficient management of coaching administrative 
tasks, such as scheduling and client communication?

⮚ In what ways can ChatGPT assist in tracking and analyzing client progress over 
time in a coaching context?

⮚How might AI tools like ChatGPT contribute to creating customized learning 
resources or activities for clients in a coaching environment?

Breakout Rooms (8 minutes)
 – Please pick one question for discussion



Establishing Trust and 
Confidentiality in 

AI-Integrated Coaching



⮚Maintaining transparency with clients on AI integration in 

coaching

⮚Strategies for open communication and informed consent

Transparency



⮚Ensuring robust data security measures in 

AI-enhanced coaching

⮚Upholding client confidentiality amidst digital integration

Data Security



⮚Obtaining informed consent for AI use in the coaching 

process.

⮚Navigating legal and ethical considerations in informed 

consent

Informed Consent



⮚Establishing professional boundaries in AI-integrated 

coaching

⮚Upholding the sanctity of the coaching relationship amidst 

AI integration

Professional Boundaries



Which factor most strengthens trust in AI-integrated coaching?

⮚Transparent Algorithms

⮚Personalized Interactions

⮚Consistent Performance

Poll



Contact@divyaparekh.com

https://www.linkedin.com/in/divyaparekh/

Thank you!!!
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